POCCMIUCKMUIN ®OHA
MPAMbIX MHBECTULINM

TYPU3M B PECINYBJIUKE KOPES

MOPTAJT POCCUSA - ASUATCKO-TUXOOKEAHCKMI PETOH.
AHATTMTUYECKWE MATEPWANBI

COBMECTHbI MPOEKT POCCUMNCKOIO ®OHAA NPAMbIX MHBECTULIMIA 1 MUHWUCTEPCTBA
3KOHOMWYECKOTI O PA3BUTWNSA POCCUINCKOW OEAEPALIAMN
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CornacHo AaHHbIM, ONYy6/MKOBAHHbIM MWHUCTEPCTBOM Ky/IbTypbl, Crnopta M Typu3ma
(Ministry of Culture, Sports and Tourism, MCST) u Kopelckon opraHusaumm Typmsma (Korea
Tourism Organization, KTO) Bbe3aHoM Typusm B PK B 2014 AOCTMI CaMoOro BbICOKOMO
ypoBHA. CTpaHy nocetusno 14,21 MnH. uHocTpaHues (116,7% ypoHAa 2013 roaa). Cpean Bcex
TYPUCTOB MaKCMMaslbHOE KOJIMYeCTBO Obi1o M3 Kutaa (6,13 MaH. 4enosek) 1 AnoHmn (2,28
MJIH.). U3-3a BBegeHHoro ¢ 01 sHBapAa 2014 roga 6e3BM30BOro pexmma mexay Poccuelt m
Kopeen Habnwganocb 3HauuTeNnbHoe (Ha 16,7%) yBe/NMYEHME KONMYECTBA POCCUMCKUX

TypucToB, nocetuswmx PB B 2014 roay (Tabamua 1).

TAB/MUA 1. PACNPEAENEHUE TYPUCTOB, MOCETMBLUMX KOPEIO B 2014 roay, No HALMOHA/IbHOCTAM

Ne CrpaHa Kon-Bo TypucTOB, M/IH. Yen U3meHeHue K roay, %
1 Kuram 6,13 56,4

2 AnoHuA 2,28 -16,2

3 CLLA 0,77 4,1

4 TanBaHb 0,64 12,3

5 TOHKOHI 0,59 51,3

9 Poccus 0,21 16,7

MCTOYHMK: KopelcKas opraHmsaums Typmama (Korea Tourism Organization)

B 2014 roay 16,08 MJ/IH. HO’)KHOKOPEMCKMX rpajkJaH Bble€3XKa/M U3 CTPaHbl MO TYPUCTUYECKMM
uenam (108,3% ypoBHAa 2013 ropa). CpeanM cTpaH, NOJIb3YWOWMUXCA MONYAAPHOCTbIO Y
O}KHOKOPEMCKMX  TypuCTOB, cneayeT Bblaemtb Kutam  (23,8%  10XKHOKOPEMCKOro

TYPUCTUYECKOro NoToKa) M AnoHuto (15,4%) (Tabamua 2).

COBMECTHbIV MPOEKT POCCUMNCKOro ®OHAA MPAMbIX MUHBECTULNM U MUHWCTEPCTBA 2
3KOHOMWYECKOIO PA3BUTUS POCCUINCKOW ®EAEPALIN
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TABAMUA 2. PACNPEAENEHME IOXKHOKOPEMCKMX TYPUCTOB, BbIEXABLLIMX 3A PYBEX B 2014 roay

Ne CrpaHa Kon-Bo TypucCTOB, M/IH. Yen U3meHeHue K roay, %
1 Kntai 3,83 -3,5

2 AnoHuA 2,48 1,2

3 TOHKOHI 1,14 5,8

4 CLUA 1,09 -19,9

5 Tannanp 0,98 -25,2

17 Poccua 0,15 36,4

MCTOYHMK: KopencKan opraHusauma Typmsma (Korea Tourism Organization)

Mo npuuuHe 0CNA6NEHUA AMOHCKOM MeHbl MO OTHOLWIEHMIO K HXKHOKOPEMCKOM BOHE
KonnyectBo rpaxdaH PK, nocetuBwmx AnoHmio a 2014 rogy yeBenuuunocb. Takxe
HabalAanocb 3HauMTenbHoe (Ha 36,4%) yBe/MYEHME  HOXKHOKOPEMCKUX  TYpPUCTOB,

nocetTmswmx Poccuio.

PK aBnsaetca 4eTBepTbiM NO BeJIMYMHE PbIHKOM MEAMUMHCKOrO Typu3ma B A3MaTCKOM
pervoHe nocne TamnaHga, CuHranypa v MHauu. Mo paHHbIM KopeWckoM opraHusaumu
Typu3Ma AoxoAbl OT Typu3ma (B TOM uncne n meauumHckoro) B PK B 2014 rogy pgocturam
18,062 mnpa. gonn. CLUA (124,4% ypoBHAa 2013 roaa).

COBMECTHbI MPOEKT POCCUMNCKOIO ®OHAA NPAMbIX MHBECTULIMIA 1 MUHWUCTEPCTBA 3
3KOHOMWYECKOTI O PA3BUTWNSA POCCUINCKOW OEAEPALIAMN



