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C A P I T A L :  S A N T I A G O

P O P U L A T I O N :  1 7 , 6 2  

  L A N G U A G E S :  S P A N I S H ,  M A P U D U N G Ú N ,  A I M A R A ,  R A P A N U I

C O A S T  L I N E :  6 . 4 3 5  K M S

P O L I T I C A L  S Y S T E M :  P R E S I D E N T I A L  D E M O C R A C Y

A R E A :  7 5 6 . 0 9 6  K M 2  ( C O N T I N E N T A L )  1 . 2 5 0 . 0 0 0  K M 2  ( C H I L E A N  A N T A R T I C A )  

C U R R E N C Y :  C H I L E A N  P E S O  ( C L P )

THIS IS CHILE



On a map of Europe,  
Chile would stretch from  

Moscow to Lisbon.



• Ecosystems rich in 
biodiversity. 

• The purity 
protected by the 
existence of 
natural borders. 

• Growing 
consciousness of 
the need to 
conserve the 
environment.

NATURE: 
CONTRASTS 
THAT 
COEXIST



Chile is one of South America’s 
flagship wine-producing countries. 
Occupying a thin strip down the 
western coast of the continent, it 

is home to a wide range of terroirs, 
commonly described as a 
“winegrower’s paradise.”



The Wine 
Industry in Chile



Chilean WIne Tourist Profile

Visitor Profile Predominant Secondary

Gender Female (51%) Male (49%)

Age
36-45 Years 

(55%)
45-60 Years 

(45%)

Group Couples (35%)
Group Of 

Friends (23%)

Reason For Visit
Specific Interest 
In Wine (45%)

Vacation 
Package (25%)

Wine 
Knowledge Basic (81%)

Intermediate 
(11%)

* SOURC E : 	
  W IN E S 	
   O F 	
   CH I L E



Chilean Wine Industry Statistics

* SOURC E : 	
  M+ 	
   CONSU LTOR E S

2 0 0 5 2 0 0 6 2 0 1 0 2 0 1 2 2 0 1 3

R E G I S T E R E D  W I N E  
T O U R I S T S 2 3 7 . 2 2 5 2 9 3 . 8 0 0 3 4 2 . 1 2 6 5 0 3 . 0 0 4 5 3 3 . 4 9 9

W I N E  T O U R I S M  
S A L E S  ( M I L L  U S D ) 2 . 3 2 . 9 1 1 2 0 1 6

F O R E I G N  W I N E  
T O U R I S T S 6 6 % 7 1 % 8 0 % 7 9 % 6 3 %

W I N E R I E S  O P E N  
T O  P U B L I C 9 6 1 0 2 6 4 7 3 7 8
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Meanwhile in Europe….

Wine Tourism Seasonality



Evolution of Wine Tourism in Chile
In the past 10 years Chile’s wine 
tourism sector has matured.  
Although fewer wineries are open 
to tourism, overall wine tourism 
volume grew 125% from 2005 to 
2013.

Chile is working to position itself as 
a quality wine tourism destination 
that offers unique experiences for 
wine lovers in addition to the 
o p p o r t u n i t y t o d i s c o v e r 
innovative and high quality wines.



Wine Tourism in Chile

• 105 wineries (78 officially open to the public). 
• 62% of wineries are affiliated with organized Wine Routes
• 533.499 Wine Tourists traveled to Chile in 2013. 
• Wine tourism sales have increased more than six fold between 2005 and 2013. 
• Only 5% of Wine Tourists come from Europe. 
• 40% of Wine Tourists come from Brazil.



Improvements in Wine Tourism 
Infrastructure

Increasingly more wineries have: 
Handicap access and bathrooms - Restaurants - 
Hotels / guest houses - Event Centers - Increased 
capacity to host large groups - Museums - Variety 
gardens - Heliports - Organic and Biodynamic 
production - Wineries are family and pet friendly



Wine Tourism Experiences
T O U R  A N D  TA S T I N G  
F O O D  PA R I N G  TA S T I N G  
B L I N D  TA S T I N G  
O R G A N I C  A N D  
B I O D Y N A M I C  T O U R S   
H A RV E S T  E X P E R I E N C E  
B I K E  T O U R S  T H R O U G H  
T H E  V I N E YA R D S  
H O R S E B A C K  R I D E  I N  
T H E  V I N E YA R D S  
M A K E  Y O U R  O W N  W I N E  
C O O K I N G  C L A S E S  
B O U T I Q U E  H O T E L S  
T H E M E  H O T E L S  
E C O  F R I E N D LY  H O T E L S   
G O U R M E T  
R E S TA U R A N T S  
F O L K L O R I C  S H O W S  
A N D  T R A D I T I O N A L  
D A N C E S  
H A RV E S T  F E S T I VA L S  
T E A M  B U I L D I N G  
A C T I V I T I E S  
C A N O P Y  I N  T H E  V I N E S  
C A B L E  C A R  R I D E S  
H I K I N G  A N D  T R E K K I N G  
I N   T H E  V I N E YA R D S



 • Unique geography   
 • Inverse seasons   
 • U n i q u e b l e n d e d   

tourism opportunities 
(cultural immersion, 
wine & ski, chilean 
Patagonia, among 
many others) 

 • Currently only 5% of   
v i s i to r s to Ch i le ' s 
w i n e r i e s a r e 
European

G E T  T O  C H I L E  B E F O R E  T H E  
C R O W D S  D O !  

Why Should 
you be Selling 
Chile to Your 

Clients?



Thank You 
Gracias 
Merci

www.southbridgewine.com

@sb_wineGail Thornton gail@southbridgewine.com
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