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Why Asian Cruise
Market?
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Why cooperation
makes sense?




ASIA CRUISE FUND ' ACF

Larwan SEHER

THE HEART OF ASIA Tounsm Bureau, MOTC

b HONG KONG
A g TOURISM BOARD

S THBRERERS

HAl

A Bhee sp, adl Ehe flam.

= mlEREE S —— ASIA CRUISE FUND
TAIWAN-HONG KONG ASIA CRUISE FUND o 1301 . = R E R ¥

2014.11.21




COOPERATION

The concept of ACF




GoALs OoF ACF

Regional LR Add ports
. investment
Cooperation . . of call
in Asia
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ELIGIBILITY CRITERIA

In the same cruise
itinerary, visit 2 or
more ports of ACF
parties.




SCOPE OF FUNDING
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Duration of Stay
of Each Ship Call in the
Participating Port / Territory

Amount of Funding (USD)
Per Ship Call Per Port / Territory

Category 1
Stay > 12 hours

$15,000

Category 2
Stay < 12 hours

57,500




TV USAGE OF FUNDING

Travel Fair
Participation

Advertising

Promotion
Activities




ADVERTISING-NEWSPAPERS
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ADVERTISING-DIRECT MAIL

Celebrity Shore Excursions

Get the most from Asia with Celebrity Shore Excursions

Featuring expert local guides, our shore excursions come in four categories:
Uniquely Celebrity, Culture & Locale, Family, and Lifestyle & Wellness.
So, there's something for everyone.

Featured Excursions

Hong Kong Highlights Taipei, Taiwan, Full Day Manila, Philippines, Plantation Tour
Explore the territory's famous attractions. Discover a cosmopolitan city with ancient Experience 19th-century Villa Escudero,
Capture the vistas from lofty Victoria Peak. culture. Ascend the iconic Taipei 101 tower— a working coconut plantation and the

Taste your way through Stanley Market. 101 floors—for awesome photo ops. Philippines’ first hydroelectric plant.
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ADVERTISING-OUTDOOR AD
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ADVERTISING-CATALOG
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What we’ve done?




e Join the international sea trade shows
e Set up incentives for port-welcome performance
e Hold and participate international conferences

e Fam tour for cruise liners
o Set up ACF incentive directors
e Endorse Asian cooperation

WwWw.taiwan.net.tw



EDITING PROMOTIONAL MATERIAL

Guidebooks
Brochures

Five-Star
Postcards Taiwan Fun
- ' d d
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g - Taichung » Taina
Kachsiung « Hualien - Penghu
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COOPERATION

» International Cruise Council Taiwan - Training
courses for tour leaders/guides

» Taiwan International Ports Corporation—>
Promote Taiwan cruise ports

» Local government = Enrich ports’ welcoming
performance




I¥s Time for Taiwan
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Why Taiwan ?

“Asia’s best kept secret.”
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Why Taiwan 2

.7 - Theworld's best Chinese
music center, right here
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“World’s Top 10 best bike routes .”
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“Timeless traditions meet glittering urban cityscapes.”
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Our New Release Video
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Taiwan

THE HEART OF ASIA




